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INTRODUCTION
Brief description:

The objective of the course is to introduce the student to Al ethics in business. The first part
concerns Al literacy, from the history and notion of Al, through its full stack, to the different, mainly
regulatory approaches of the major global players, the US, China, and the EU. An introduction to
the Human-Centered Al (HCAI) framework serves as an interlude. The next section surveys the
different clusters of ethical issues concerning Al from a perspective that combines HCAI with the
normative sources consisting of neo-Aristotelian virtue ethics and Catholic Social Teaching

(CST). It ends with considerations regarding artificial general intelligence (AGI) and cognates.
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LEARNING OUTCOMES (Competencies)

Basic Competences:

BC2: Students must know how to apply their knowledge to their work or vocation in a professional
way and must have the competences that are usually demonstrated by means of preparing and
defending arguments and solving problems within their area of study.

BC3: Students must have the ability to gather and interpret relevant data (usually within their area
of study) to make judgments that include a reflection on relevant social, scientific and ethical
topics.

BC4: Students must be able to transmit information, ideas, problems and solutions to specialized
and general audiences.

BC5: Students must develop the learning skills required to undertake subsequent studies with a
high level of independence.

General Competences:

GC2: To identify, integrate and use the knowledge acquired to argue, discuss and solve relevant
problems in economics and/or business.

GC3: To prepare professional reports and/or multimedia presentations on topics related to
economics and/or business.

GC4: To use independent critical reasoning on relevant topics in economics and business.

GC5: To communicate results and analysis either orally or in writing that are useful to economics
and business.
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GC6: To be familiar with the different contexts in which their work is carried out: the
circumstances, markets and historical, legal or human context.

CEOL16: Apply knowledge, skills, or competencies from the fields of economics and/or business in
practical work settings

CEO 17: Possess complementary knowledge, skills, or abilities to the training in economics and
/or business

PROGRAM

1. Introduction

2. What You Need to Know About Al: A User’s Guide

3. Why a Human-Centered, Virtue-Focused Approach to Al Use?

4. From Data Privacy, Transparency, and Explainability to Discretion and Moderation
5. On Al Bias, Fairness, and Justice in Decision Making

6. How Can Al Complement Human Expertise at Work?

7. How Social Media and Chatbots Affect Our Need for Community and Friendships
8. Generative Al, Scientific Truths, and Virtual Worlds

9. Intelligent Life. A Neoaristotelian Framing of Al (AGI, ASI) and Its Limitations

EDUCATIONAL ACTIVITIES

Lectures
Group work and presentations

Case discussions

ASSESSMENT

Ordinary call

Assessment Percentage
Individual and/or group work 30%

Continuous assessment + class attendance &

0,
participation 30%

Final exam 40%



Universidad
de Navarra

The final exam accounts for 40% of the grade, the group presentation, 30%, and participation in
class discussions, 30%.

Extraordinary call

Final exam: 100%

OFFICE HOURS

Fridays, from 9:30 to 10 a.m. in room 2040 (Edificio Amigos).

Otherwise, write me an e-mail (ajsison@unav.es) to request for an appointment.

BIBLIOGRAPHY AND RESOURCES

Books
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Sison, Alejo José G. et al. Business Ethics. A Virtue Ethics and Common Good Approach,
London/ New York, Routledge, 2018. Find it in the library.

Articles
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Course on the Foundations of Humane Technology (from the Center for Humane Technology)

Other materials may also be provided ("Contenidos" folder) as the course progresses.
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