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INTRODUCTION
Brief description:

The objective of the course is to introduce the student to the controversial world of ethics
and sustainability in business. After a very brief review of decision-making in the human
being and some basic ethical principles, the main ethical dilemmas that arise in the
company's relationship with internal stakeholders (shareholders) will be discussed through
the discussion of practical cases in class. and workers), with external parties (customers,
suppliers and society), with the environment and the legal environment. The appropriate
approach to the responsibility that the company has towards these interest groups will
depend on the sustainability of the company, and its authentic contribution to the
environment in which it operates.

e Titulacién: Grado Ade

e Mddulo/Materia: Médulo 2: Organizacién de Empresas /Materia 2.2.: Gestién
Aplicada

® ECTS: 6

e Curso, semestre: 4th year/ 8th semester

e Caracter: OB

e Profesorado: Marco Tulio Daza R.

¢ [dioma: English

e Aula, Horario: Tuesdays, 15:00 - 17:00, Edificio Amigos, PO-Aula11; Wednesdays,
19:00 - 21:00, Edificio Amigos, S1-AulaB2.

o Titulacién: Grados Eco

o Mddulo/Materia: Médulo 4: Contexto Humanistico. Materia 4.2: La economia en
su contexto humanistico.

e ECTS: 6

® Curso, semestre: 4th year/ 8th semester

e Caracter: OB

e Profesorado: Marco Tulio Daza R.

e [dioma: English

® Aula, Horario: Tuesdays, 15:00 - 17:00, Edificio Amigos, PO-Aula11; Wednesdays,
19:00 - 21:00, Edificio Amigos, S1-AulaB2.

LEARNING OUTCOMES (Competencies)

Competencies for ADE

Que los estudiantes puedan
transmitir informacién, ideas,

CB4 problemas y solucionesaun x
publico tanto especializado
como no especializado
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Analizar los problemas éticos
CE10 de las decisiones X
empresariales.

Competencies for Eco:

Students must be able to
transmit information, ideas,

BC4 problems and solutions to X
specialized and general
audiences.

To coherently reason and
present their own opinions in
oral contexts and/or when
writing texts on economics.

GC3

To be familiar with the
different contexts in which
their work is carried out: the
circumstances, markets and
historical, legal or human
context.

GC6

To understand the ethical
dimension of professional
practice in economics and/or
business.

SC4

PROGRAM

Topic 1: Introduction
Topic 2: Personal ethics

Topic 3: Ethical and sustainable conceptions of the company and corporate governance
policies

Topic 4: The ethics of business organization

Topic 5: Social ethics

EDUCATIONAL ACTIVITIES

Lectures
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Group work and presentations

Case discussions

ASSESSMENT
Assessment Percentage
Individual and/or group work 30%

Continuous assessment + class attendance & 30%
.. . 0
participation

Final exam 40%

The final exam accounts for 40% of the grade, the group presentation, 30%, and
participation in class discussions, 30%.

OFFICE HOURS

Tuesdays, from 17-18 hours in room 2040 (Edificio Amigos).

Otherwise, write me an e-mail (mdazaramire@external.unav.es) to request for an
appointment.
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