Universidad
de Navarra

Final Year Project (Periodismo)
Guia docente 2023-24

PRESENTACION

Breve descripcién:

This course ains, once students have acquired know edge in the areas of BL

e Titulacién: Periodismo

e Mdédulo/Materia: Médulo V: Trabajo Fin de Grado/ Materia 1: Trabajo Fin de
Grado

e ECTS: 9

e Curso, semestre: 4°, segundo

e Caracter: Obligatoria

e Profesorado: Miguel Angel Jimeno

e [dioma: Inglés

e Aula/Horario: Clases tedricas: viernes, de 9.00 a 12.00h (Aula 1, Facultad de
Comunicacién)

e Clases practicas: los grupos quedaran al menos una vez por semana (2h) con sus
profesores.

COMPETENCIAS

COVPETENCES OF THE DEGREE I N JOURNALI SM

1. BASI C COVPETENCES

CB2 - That students know how to apply their know edge to their work or voc

CB3 - That students have the ability to gather and interpret relevant date

CB4 - That students can transmt information, ideas, problens and sol utior

CB5

That students have devel oped those | earning skills necessary to unde

2. GENERAL COMPETENCES

CGlL - Express know edge and ideas orally and in witing, with rigor, order
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CHA - Apply teamwork and | eadership skills aimed at responsible decision n

C& - Devise, plan and devel op shared projects in the field of journalism

C&x® - Express fluently and effectively communicate orally and in witing,

CG7 - Search, identify, select and prioritize any type of source or docune

C& - Know and apply the fundanentals of rhetoric and the contributions of

3. SPECI FI C COVPETENCES

CE6 - Know the main shaping el ements of today's society, specifically thos

CE13 - Know and apply the theory, skills, techniques and tools necessary t

CE14 - Select and process information in order to be dissenmnated for priv

CE15 - Know and apply the | anguage and techni ques of each of the traditior

CE16 - Use information and communi cation technol ogi es and techniques in d

CE17 - Devise and execute the design and the formal and aesthetic aspects

CE19 - Criticize and correctly assess texts and nedi a productions rel ated

CE20 - Detect and correct errors nmade in the creative or organi zational pr

Cour se obj ectives



Universidad
de Navarra

Know edge

Know the origin and nature of interpretative journalistic genres.

Know the characteristics and possibilities of journalistic reporting.
Becone famliar with the different types of reports, with the use of s
Know the peculiarities of preparing reports in the nedia.

Reach a professional level in the mastery of spelling and gramar rule
Know the techniques and criteria that allow structuring the newspaper

Know t he necessary strategies to organize an information product.
skills and attitudes
Devel op the capacity for analysis and criticismof the interpretative
Devel op habits and skills to know how to di scover topics and approache
Fam liarize yourself with witing reports
Fam liarize yourself with work procedures in newspaper newsroons, part
Learn to work together.
Lear ni ng out cones
Devel op capacities for journalistic observation and investigation
Know t he typol ogy of journalistic reporting.

Acquire criteria to adopt in each case the nost appropriate formulas ¢

Acquire fluency in witing journalistic texts of a certain |ength.

PROGRAMA

PRELI M NARY PRQJIECT PHASE

Work Program on these aspects:

1. Audience to be reached and a brief soci odenographi c anal ysis.
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What audi ence you aspire to and what type of audi ence: their nunber, whict

2.Basic ideas about the editorial project

Contents and design: what editorial line, content, style and presentation

Editorial Principles. underlying intentions.

Informative Priorities: the areas that will be covered with greater intens

General Style (newsy or arrested; nobre popular or nore serious..).

3. ldeas for a Business Plan

Sumary of the business opportunities of the project and brief analysis

of the conpetition. Anyway, why should someone invest in this project?

PRQIECT PHASE

1. Menory

Describe the idea. The origin.
Need covered by the information product.
To whom (public/comunity) is this need resolved? a) Denographic c
I nspiration sources.
Conpet ence. Strong and weak points.
Strategy: SWOT.
The product. Sections/Areas..., style, supports (networks).
Product continuity. Advance contents.

Pr of essi onal team | aunching the product. functions.



Universidad
de Navarra

Feasi bility. Budget.
Expenses and i ncone. Projection three years.

Three scenarios: optimstic, normal, pessimstic.

2. Nunber Zero/Pilot Program Wb. ..

Present the actual content necessary for the actual market |aunch of the i

ACTIVIDADES FORMATIVAS

The proper functioning of the subject is based on neetings.

Student activities (225h):

1. Meetings

Each teacher has one or two weekly neetings with their groups. They are us

In addition to these appointnments with the whole team the teacher also he

2. Advice

The key to launching an information product to the market is rigor. That i

For exanple, it is comon for tefegés to need to carry out a survey to ref

To the weekly neetings, the professors also tend to invite professionals v
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For exanple, a TFG whose goal is to launch a production conpany on the mar

3. Professional world

For many years, the subject has at the end, with a "jury" of three profess

In addition to what has been nentioned, the subject has the support, in Je

EVALUACION

ORDI NARY CALL

CCOLLECTI VE TFG

ATFGis...

a team (all together) dares to innovate (why not) with rigor (data) and cc

The objective of the TFGis..

work the essence very well and shine in the contents.

Wien scoring a TFG three parts:

the nenory (45%, the informative product (45% and public presentation (1

1. THE MEMORY. In essence, ten points.

Descri be the idea. The origin.

Need covered by the information product.

To whom (public/community) is this need resol ved?
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Denographi ¢ data (age, gender, studies.).

Psychol ogi cal data (lifestyle, virtues.).

Medi a consunption (what, how..).

I nspiration sources.

Conpet ence. Strong and weak points.

Strategy: SWOT.

The product. Sections/Areas..., style, supports (networks).

Product continuity. Advance contents.

Prof essi onal team | aunching the product. functions.

Feasi bility. Budget.

Expenses and incone. Projection three years.

Three scenarios: optinmstic, nornmal, pessimstic.

Wthin menory, the points with the greatest weight (80%of that 45% are z

The assessnent of these ten points is made by the teachers in charge of tt

2. To those 10 points the REAL | NFORMATI ON PRODUCT i s added: nunber zero,

Eval uation criteria:

Identity and coherence of the information product as a whole, inits ¢

Docurent ation, reporting and personal sources on which the production

Vol une and editorial quality of the content produced, in accordance w
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Adoption of innovative solutions, adapted to the target audi ences or c

3. All of the above is PRESENTED in public. The presentation (professional: imagine that the
attendees are investors) supposes 10%. At this point, the note is given by the

teachers in charge, advised by the three professionals who attend the event. These
professionals have received the reports and the actual contents days before the
presentation.

Ability to transmt the essence of the project, its differential aspec
Formal aspects: quality of production and adequacy of the graphic and

Preparation and reactivity: solidity and fluency of the presentation,

These general criteria when judging each part have two nuances:

The nature of each project is different:

different TFGrequire different volune, according to the sophisticatic

Different themes require different production times, due to the diffic

different products demand different technical solutions; sone of them

the work of each student is different (from+1 to -2):

each tutor teacher responsible for the group maintains continuous conm

The student who assunes the responsibility of editor can be recognizec

Students who do not attend group neetings regularly, who nake signific

I NDI VI DUAL TFG

In the individual Final Degree Projects, the evaluation is carried out by

The tutor's grade will be 45% and the court's 55% (of that % 20%is focus

P.S. ATFG .. in the words of Ana Ornmaechea (CDO Prisa Radio0):

“l have been |lucky that sonetinmes they invite ne to see TFGs, it is a hapf

EXTRACRDI NARY CALL
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In the extraordinary call of the group TFGs, if it occurs, it will be

In extraordinary call for individual TFGs, the sane fornula as in the

HORARIOS DE ATENCION

Dr Miguel Angel Jimeno (majimeno@unav.es)

e Despacho 2080 Edificio Comunicacién Planta 2
® Horario de tutoria: Lunes a jueves de 9 a 1.
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In addition to this recommrended bi bliography, students have at their dispc

Hay algunos blogs y webs muy interesantes que vale la pena seguir:

http://www.paperpapers.net/ (Gonzalo Peltzer y Toni Piqué)

http://periodismodeportivodecalidad.blogspot.com.es/ (José Luis Rojas)

http://blog.erreacomunicacion.com/ (Javier Errea)

http://www.ecuaderno.com/ (José Luis Orihuela)

http://labuenaprensa.blogspot.com.es/ (Miguel Angel Jimeno)

https://javierfernandezbarrera.wordpress.com/ (Javier F. Barrera)

http://www.salaverria.es/ (Ramén Salaverria)

As indicated at the end of the "training activities" section, students hav
Here are some examples of recent courses:

Tableta BuenCamino: https://vimeo.com/91541165

Revista Womet: https://www.youtube.com/watch?v=QsVvkAPfoso

Web Motonorte: https://www.youtube.com/watch?v=23-63EvTU94

App Sonorus: http://www.youtube.com/watch?v=WPpEBUNW2AI

Revista Itinere: https://www.youtube.com/watch?v=RK8oadT_xYQ

Revista Arquetipe: http://www.facebook.com/photo.php?v=10150806728263526&set=t.
547736357&type=3&theater
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Revista ZAS: http://vimeo.com/22314607 y http://vimeo.com/22367933

Revista Quality Sport: http://www.facebook.com/photo.php?v=104399122937887&set=vb.
100001033980292&type=2&theater

Revista Gente ON: http://www.youtube.com/watch?v=cHBXH2rnttw
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