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PRESENTATION

Brief description: Brief description: In the process of designing a business plan, it is necessary 
to analyze the market, the context, the customer, and the product or service, and, based on the 
analysis, make appropriate decisions that are consistent with our value proposition.

This course studies the different elements of a marketing strategy through case studies, the use
of appropriate tools, and the application of acquired knowledge to integrated business plans.

Degree: DESIGN
Module in the Degree Program:
Number of credits: 3 ECTS
Year: 4th, 2nd semester
Type of course:
Instructors: Jorge Delgado
Language: Spanish/English
Department:
Lecture schedule: see Webuntis

RESULTADOS DE APRENDIZAJE (Competencias)

CG5 Skillfully manage updated technologies for creation and manufacturing processes within specific areas of the design world.

CG6 Use English, level B2, competently according to the scientific and academic terminology specific to the world of art, design, and applied arts.

CG7 Analyze products or services in relation to the technological and productive possibilities of the creative industry.

CB1 Students must demonstrate they have knowledge and understanding in an area of study that forms the basis of general secondary education and is typically at a level that, while supported by advanced textbooks, also includes some aspects that involve knowledge from the forefront of their field of study.

CB2  Students must apply their knowledge to their work or vocation in a professional manner and possess the skills that are usually demonstrated through the elaboration and defense of arguments and the resolution of problems within their area of study.

CB5 Students must develop the learning skills necessary to undertake further studies with a high degree of autonomy.

CE12 They must develop and organize communication programs, activities, and strategies related to the world of design.

CE26 Understand the business management and organizational procedures of professional design offices.

CE24 Understanding market strategies applied to design
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PROGRAMA

Analysis (5 Cs)
Customer Analysis
Company Analysis
Collaboration Analysis
Competitive Analysis
Content Analysis

Aspiration Decision
Segmenting the market to identify possiblegroups to serve
Targeting a specific group or groups toaddress
Positioning in the mind of the selectedcustomers

Action Plan: Marketing Mix Decision(4 Ps)
Product Decisions
Promotion Decision
Place Decisions
Pricing Decision

ACTIVIDADES FORMATIVAS

AF1 Attendance and participation in theoretical face-to-face classes15

AF2 Attendance and participation in practical face-to-face classes15

AF3 Participation in seminars3

AF4 Carrying out directed work (individual and group)20

AF5 Participation in mentoring1

AF6 Study and personal work
21

EVALUACIÓN

CONVOCATORIA ORDINARIA

SE1 Participation in lectures, practical sessions and master classes30%

SE2 Individual and team practical work50%

SE3 Oral defense of the works20%



CONVOCATORIA EXTRAORDINARIA

Individual dissertation

HORARIOS DE ATENCIÓN

Ask for an appointment: jdelgadoc@unav.es

BIBLIOGRAFÍA

Marketing Strategy: The Thinking Involved - by Mark E. Hill
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Harvard cases facilitated during the course
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